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relations class and look forward to the insights that 
many of you can bring to that class and to all of us. We 
all need to share creative ways in which we can use 
old and new techniques to help us spread the news 
about barbershop to the general public.

I also hope to see many of you in Philadelphia next 
month for another great International Convention. Isn’t 
it awesome that, for the first time ever, Dixie has 
SEVEN quartets competing? We should all continue to 
build upon the musical and administrative foundation 
the District has built in the past decade. Even with the 
impending loss of our Carolinas brethren, Dixie is still 
strong and can still be a force in our beloved Society. 

In the meantime, I am excited about the opportunity to 
work with all of you again in Marketing/PR. I look 
forward to re-establishing and strengthening this 
relationship with my Dixie marketing colleagues. 
Everything OLD can truly be NEW again!

he title of this article is also the title of a song 
made famous by my all-time favorite quartet, 
the Bluegrass Student Union. But this title also 

illustrates my enthusiasm for returning to the job of 
Dixie District VP of Marketing/PR. We should all 
thank Bob Burns of Asheville, NC for the great job he 
did as M & PR VP for the first six months of this year, 
even though he knew he would only be in the office 
for half of 2010 due to  the new Carolinas District 

receiving its charter on July 
1st. We will miss his 
marketing experience and 
enthusiasm, but I’m sure that 
he and I will continue to share 
ideas and insights with each 
other as well as maintain our 
strong friendship. We will also 
miss our comrades in NC and 
SC, but we wish them well.

The title of this song also 
emphasizes the fact that even 

though there are lots of new marketing/pr tools that are 
being used in the marketplace and in barbershop 
chapters, there are still old tools and techniques that 
can be used in new and fresh ways to help us market 
and promote our chapters and our hobby. The new 
social networking mediums have become tremendous 
ways to promote our shows, fundraisers, membership 
recruitment campaigns, etc., but they will never be 
able to replace completely the need for personal 
contact and human interaction in showing the “world” 
our unique style of entertainment. I plan for the rest of 
this year to communicate more with our chapter M & 
PR VP’s in the remaining four states in Dixie and 
make even more use of our Marketing/PR yahoogroup, 
etc.

I hope many of you chapter marketing officers will 
make plans to attend the new Harmony College 
Southeast (the old DLHW) in Huntsville, AL on July 
16-18. I will be facilitating a marketing/public 
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http://www.legacy.com/obituaries/savannah/obituary.aspx?n=william-fred-hinesley&pid=143329989
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06/28 - 07/04 BHS International Convention and Contest 
Philiadelphia, PA

07/15 - 07/18 Harmony Explosion Camp
Huntsville, AL

07/16 - 07/18 Harmony College Southeast
Huntsville, AL

09/01 Fall Contest Entry Deadline
10/01 - 10/03 Dixie Fall Convention and Contests

Upcoming Chapter Shows
10/22 Savannah, GA Chapter

Plan Ahead...




